
12 WAYS FOR BRANDS TO STAND OUT THIS SEASON



MARKETERS PREPARE ALL YEAR 
FOR THE HOLIDAY SEASON.
The holidays are a final chance to hit revenue goals and collect leads for next year’s 
marketing. But with every brand clamoring for consumers’ attention and dollars, how can 
you stand out?  

Capturing attention is not enough. Marketers also have to influence action.  

Wayin has partnered with some of the world’s top brands, media owners and agencies to 
create authentic, interactive campaign experiences that engage and activate consumers 
across all channels.  

This guide showcases some of our favorite campaigns and ideas. We hope it will inspire 
you as you plan for the peak season.

Of annual online sales are 
transacted in Q4 

37.2%



THANKS
GIVING
Jump-start the season with timely campaigns that attract a large audience. By 
gathering consumer data and UGC early in the season, you’ll create a solid base of 
content and prospects for marketing promotions through the holidays and beyond.



THANKSGIVING 
SWEEPSTAKES
GOAL: BUILD MARKETING LIST

Food Network gathered 258,380 
marketing contacts by publishing the 
ultimate Thanksgiving sweepstakes on 
their website. They gave away seasonal 
prizes to drive signups and included opt-
ins for newsletters and promotional offers. 

Idea #1
x



UGC 
COLLECTION
GOAL: GENERATE AUTHENTIC 
FAN PHOTOS & CONTENT

A popular CPG brand leveraged 
Thanksgiving’s focus on food to make 
their brand part of the holiday. They 
launched a UGC campaign encouraging 
consumers to share their favorite recipes 
made with the brand’s products. A 
dedicated landing page pulled in content 
from across Instagram and Twitter and 
enabled users to browse and share top 
recipes. 

Idea #2
x



CAUSE-DRIVEN 
CONVERSATION
GOAL: INFLUENCE BRAND PREFERENCE

A leading retailer drove positive brand 
perception leading into the holiday season 
with a #ThankfulThursday campaign. 
Consumers were encouraged to share 
what they were thankful during the holiday 
using a special hashtag. The retailer then 
surfaced real-time user posts and featured 
them in high visibility advertisements, 
inspiring consumers to participate in the 
conversation and driving emotional 
connection to the brand.

Idea #3
x



FLASH SALE
GOAL: DRIVE BLACK FRIDAY 
COMMERCE

Kenwood partnered with the Food 
Network to host a flash sale for a dozen 
kitchen gadgets on Black Friday. The 
partnership enabled Kenwood to extend 
the promotion’s reach to a key target 
audience of avid cooks and food-lovers.  
A sign-up form provided access to a 
coupon code and offered opt-ins for 
relevant Food Network content, enabling 
both brands to capture audience data for 
future marketing. 

Idea #4
x



CHRISTMAS
With every brand competing for consumers’ attention and purchases, the stakes are higher 
than ever. Now’s the time to get creative. Make your brand stand out by creating unique 
experiences that engage and activate consumers across all digital channels.



SING-A-LONG 
SELFIE CONTEST
GOAL: DRIVE FAN INTERACTION

Costa Coffee created an interactive sing-a-
long contest that enabled customers to 
upload a selfie and create a customized 
singing cup for a chance to win an iPad 
Mini 4. A dedicated landing page 
showcased entries so fans could view 
other recent sing-a-longs. To increase 
reach, contestants could easily share their 
video and encourage other coffee lovers to 
get involved.

Idea #5
x



GIFT GUIDE 
QUIZ
GOAL: INFLUENCE HOLIDAY 
PURCHASES

To help build awareness of their growing 
range of products over Christmas, Clarks 
used a short quiz to help consumers 
decide what to buy for those on their gift 
list. Participants were asked questions 
about those they were shopping for such 
as: ‘What is their favorite way to celebrate 
the holidays?’ Upon completion, shoppers 
received an individual recommendation of 
the style that would be the best fit. 

Idea #6
x



AVATAR TREE
GOAL: DRIVE ADVOCACY & UGC 
CREATION
A classic beer brand encouraged fans to 
spread the love by Tweeting why they’d 
give the beer as a gift. Fans were 
encouraged to use a special hashtag for a 
chance to be featured on a television ad 
and microsite with their avatar as a tree 
ornament. 

Idea #7
x



TRENDING GIFT 
GUIDE
GOAL: INCREASE SALES OF KEY 
PRODUCTS

Best Buy created a unique “trending gifts” 
promotion to drive revenue for 150 select 
products during the peak holiday shopping 
season. Key items were mapped to real-
time social conversations, then 
showcased in a branded trending 
experience to inform and influence 
purchase decisions. Customers could 
easily identify what was hot and proceed 
directly to the purchase. The e-commerce 
and mobile experience drove a 24% 
conversion rate and was emulated in-store 
at 1K locations nationwide. 

Idea #8
x



ADVENT 
CALENDAR
GOAL: REWARD LOYAL CUSTOMERS 
AND OBTAIN AUDIENCE DATA

Bauer Media’s “Wave 105.2 FM” radio 
station rewarded loyal listeners over the 
holidays by giving away daily prizes. 
Entrants were encouraged to listen live 
every day to hear sponsors announce the 
giveaways. To enter the sweepstakes, 
entrants needed to go online and answer a 
simple Christmas-themed multiple choice 
question alongside their contact details. 
To encourage further entries, an online 
advent calendar gave fans a sneak peek of 
all the prizes on offer.  

Idea #9
x



NEW 
YEAR’S 
EVE
Inspiration is in the air. Resolve to establish lasting customer 
relationships by turning the spotlight on your fans. Be bold. Be 
real. Create value. Your brand and your fans will reap the rewards.



OUT-OF-HOME 
(OOH)
GOAL: RAISE POSITIVE BRAND 
REPUTATION

Bank of America saw a 27% increase in 
positive mentions and reached more than 5 
million consumers with its creative New 
Year’s Eve campaign. The brand encouraged 
consumers to Tweet and tag their photo for a 
chance to be featured on a Times Square 
jumbotron during the big countdown. To drive 
further engagement, Bank of America 
captured a photo of each submission live on 
the big-screen and sent it back to the entrant 
so they could share with their friends. 

Idea #10
x



SECOND 
SCREEN 
EXPERIENCE
GOAL: DRIVE VIEWERSHIP AND 
FAN PARTICIPATION

To help viewers ring in 2016, CNN created 
an interactive web and mobile experience 
to complement its live broadcast. Viewers 
were encouraged to share photos of their 
New Year’s celebrations using a 
#CNNNYE hashtag. A dedicated landing 
page featured a UGC collage with real-time 
posts, along with entertaining polls about 
the show. Top user posts and poll results 
were featured on the live broadcast 
throughout the night. 

Idea #11
x



RESOLUTION 
GENERATOR
GOAL: MOTIVATE FANS AND INCREASE 
FACEBOOK FOLLOWERS

Hawaiian Airlines created a customizable 
New Year’s resolution generator to motivate 
and support their Facebook fans. From 
hitting the gym to spending more time with 
family, the generator finds easy-to-achieve 
resolutions best suited to fans’ lifestyles. To 
incentivize submissions and help participants 
keep up with their resolutions, all participants 
were entered to win 140,000 HawaiianMiles - 
enough for a well-deserved trip to Hawaii.

Idea #12
x



ABOUT WAYIN
Wayin has partnered with some of the world’s top brands, media owners and 
agencies to create authentic, interactive campaign experiences that engage and 
activate consumers across all channels.  

STORYTELLING + DATA CAPTURE 
The Wayin Campaign Experience Platform combines the power of creativity with the 
efficiency of data collection. Uncover authentic content to tell engaging, interactive 
brand stories that drive participation and capture valuable consumer data. 

TURN GREAT IDEAS INTO FLAWLESS RESULTS. 
Tap into the team that has led more than 20K successful campaign activations for 
clients across 80 countries. Our services team works side-by-side with customers to 
maximize the impact of our technology platform and drive the best results.  

Request a demo and see how to quickly create 
and launch your upcoming campaigns.

READY TO 
GET STARTED?

REQUEST DEMO

Visit wayin.com

http://wayin.com/demo
http://wayin.com

